
BLAB:t'V - VIEWERSHIP YESl'£ROAY

1btal Mentlon (850) .......•.....•••...•........•... '.......•......... ~ •....••.•.••

Male (408) •.•..••. " .... , .••....•..•.•.•.......... , •.•.•.•••.•......•.••••.•....•
Female (442) ....•........ ".....•...•..•...•..........•........•....•••.••..••••••

18-34 (342) .•••..•..•.•..........•....••.•....... , ..............•..•.••••.•....•••
35-49 (222) ...•.•.....•... , ...•.....•••.....•... ,." .....•.•.....••..•••••••.•.•••
50-64 (158) ••••••.•••..•......•.•••..•••••••..••.. , , .•..•••'.••..••••••••••••••••••

65. (123) ....•.......................•........ ·.· ....•••.....•.....•.•.•........

E1ambl. Collnty (643) ...........•...•........................ '.......•..•.•.••••.
Santa Ros. County (153) ...•.....••..••.••... ' ".......•......••.•..•••••.
Baldwin County (53) '" •...•••...... , ........•............•..............

I.e•• than S15,OOO (177) • • • • . • . . • • • . . • • • • • • . . . . . • . •.. .

$1S,000-$2.9,999 (295) . . . . . . . . . • . • • . • . . • • • . . . . . . . .. . .•..••••••••.••....•.••••••.•••
$30,000-$49,999 (195) . . . . . . . . . . . . . . . . . . . . . . . . . . . .. . .•.•.........................••
$50,000+ (75) • . . . . . . . ..........•... : ....•.. , , , .. . .

Past-week readers of the Pensacola Newt Journal (589) .......•••.•....•••••....•.•..
Yesterday readers of the PrilsacoJ:. Newt Journal (428) ',' .: ....................•....

Put-month, naclerl of the Sunday edition of the Pensacola HeM JounW (671) ••••••••

Past-Sunday readen of the PenuC"Db Nnw Journal (545) .......••........•••........

5.5%

5.4%
5.4%

4.1%
5.9%
5.1%
8.9%

6.4%
3.3%
1.9%

5.1%
5.1%
6.7%
2.7%

5.9%
6.5%

6.0%
5.9%



PROCnAMS WATCHED ON BUB-TV

(Based on those who watehecl BL\~TV yelterday)

The Papa Don Show 11 11 ,. " ..

'l..a.w LIne " '" 110 , • " ..

5 parts to ,. " " ..

News ., <II 41 " ..

'Bubba Show , ;, '" " - ..
Med.lcal '~ ".. ;. It •• '*

Other" .. " II II " " _ ~ ..

DKINA " " . 111 " .. I .' ..

Approx.lmate Total , '" " " II " '" •

Raw ~ta.l 4o • 'I " II " " •• '" " ..

*Multll'le mentions need not totall.OO%.

19.8%
19.1%
10.6%

6.4%
4.3%
4.3%

25.5%
21.3%

•

In order to determine the viewership. you need to divide
the percentages by the nwnber of hours. "For example.
Law Line is shown four times per week ancl you would
divide 19.1 by 4, which is cl.ose to 4.8. the medical
show was only shown for one hour per week with a 4.3%.
Papa Don was ten hours per week or almost 3% but, if you
looked at it as five shows, it would be close to 6~. In
order to determine the actual viewing audience. you
would multiply the one show percentage times 7 (the
number o-f days in the week) and that percentage times
"14.250 adults. For example. 4.8~ is the last night

viewing audience for Law Line. Since the poll was a
daily poll. you multiply it times the seven days. which
gives you 33.6%. You would then mUltiply that
percentage times l4,250 and this gives 4.788 adults. I
think that you will find close to 5,000 adults are
watching any particular ·BLAB show throughout the
evening. In other words. 14,250 people last night
watched BLAB television. As to any particular show, it
was probably in the 5.000 range. For example. 5. 000
people may have watched Law Line. the Floral Tree Garder
Show and then a different 5.000 picked up and watchec
the next couple of hours which would have included Pap.
Don. etc. When you total all of the numbers together
they total 14.250,
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Methodology

1. What are the numbers based on?

The findings of this market survey are based on telephone
interviews with 850 qualified area residents, aged 18 and older.
Persons from households where anyone worked for a local
television or radio station, newspaper, advertising agency, or
marketing research firm were excluded. Only one person was
interviewed in each household.

2. How were the people who participated in the survey contacted?

The respondents were selected through random-digit dialing. A
systematic sample of telephone numbers was drawn from the
telephone directories covering the entire area. To contact sample
households, the last two digits of each listed number were
dropped, and two digits from a random number table were
substituted. This procedure allows any telephone household to
be included in the sample, whether the number is listed or
unlisted. Only persons contacted at their residence were .
interviewed; business phones were excluded from the survey.
Once a household was reached, a prearranged schedule

.•.
........ -----------------------

Frllnlc N. MaJid .....lOChtes. Inc. • SlIrwy R~MlICh

..,
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METHODOLOGY

determined which household member was actually selected for
the interview.

3. How representative is the survey of the total population?

The survey particlpants# or sample, represent an accurate cross
section of the population of Escambia and Santa Rosa counties.
This sample is representative of the population and accurately
reflects the shopping habits and patterns of area adults.

4. Who conducted the interviews?

The interviews were conducted by men and women trained and
experienced in telephone interviewing techniques. Interviewers
worked under direct, continuous supervision. All completed
surveys were checked to ensure that they were properly
administered and' complete. 1b avoid any possibility of bias,
intetViewers were not told the purpose or the sponsor of the study.
The interviews were conducted in October# 1988.

5. How were the population projections detennined?

The population projections were based on 1988 estimates from
the National Planning Data Corporation. .

TOTAL P.ll
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Market Survey Summary Report
Sarasota Cable TV Viewers

I. How the survey was taken

In June, 1991, BLAB-TV President, Fred Vigodsky, retained Altman Weil Pensa, a
nationally known marketing analysis firm located in Philadelphia, to conduct a telephone
market survey of television viewers in the Sarasota area. The following observations are based
upon 415 random sample telephone calls in the Sarasota area and the 100 completed surveys
obtained through these calls. Any calls made to a residence that did not have Storer Cable were
immediately tenninated. This represents a response rate of completed surveys to 24% of all
telephone calls made.

II. General observations

When asked, "Doyou ever watch BLAB-IV, the live call-in talkshows on ChanneI4?" the
vast majority of the cable subscribers replied, "Yes." When asked, "When was the last timeyou
watched BLAB-TV'?" 46% replied that they had watched BLAB-TV within the past two weeks.

The majority of the respondents were positive about the network and its programming.
Most seemed to watch a variety of the programs and liked the fact that BLAB-TV is local pro­
gramming. The most common commentwas that the programs are informative. They enjoy the
local feeling conveyed in all ofthe programs and were impressed with information received from
occupations/professions such as Jaw, medicine, gardening, etc. Overall, the comments about
BlAB-TV and its programs were very positive.

III Favorite shows

The medical shows on BLAB-TV were mentioned most frequently, though Lawline
received the highest number of mentions by name. The medical shows on BlAB-TV were
referred to by several names, including "medical" and "doctors."



Tabulated responses to
.Viewer Questionnaire

1()(J Respondents

Do you have cable?

Yes No
100 0

Is yOUT set tumed on?

Yes No
69 31

Ifso, to what channel? (Those who mentioned a specific channel number are listed below.)



When was the last time you watched BLAB-IV?
46% responded that they had watched BlAB-TV within the past two weeks.

What areyourfavorite B1:A1J-TVshows?

Medical
Lawline
Garden
Talk
No favorite
Fishing
Auto
Cooking
Sports

What is your age?
Age group

15-24
25-34
35-44
45-54
55-64
65 and over

Sex -male orfemaIe?

Male
34%

20
15
12
11
11
6
6
3
3

Percent of respondents
10
13
20
9

15
33

Female
66%

What isyowannuaI household income range? (The majority refused to answer this question.)

Income range
Under $20,000
$20,000 to $30,000
$30,001 to $50,000
$50,001 to $75,000
$75,001 to $100,000
Over $100,000

Additional comments:

"I like BLAB-TV very much"
"Interesting"

# of respondents
2

13
11

"i

4

3



Additional comments:

"I like BlAB-TV very much"
"Interesting"
"Positive"
"Informative"
"A help to the community"
"It is very informative and helps home owners."
"Delightful"
"Pretty good and very informative"
"I enjoy BlAB-TV. We are newcomers to the area and it helps acquaint us to

Sarasota."
"BIAB-TV is very positive programming in all areas."
"Good, positive information."
"I watch local shows with local people."
"I like the shows. It is local programming and you have to recognize this fact."
"What I do see, I do enjoy. I like seeing local happenings. Never too old to learn.

Positive feelings."
"I like the shows that show Sarasota scenes, local doctors and talk shows. I feel

BIAB-TV does very well."
"I like it because BIAB-TV has a variety of programs listed at different times. I can

always tune in on an interesting program."
"It holds one's attention. It relates to the area. BlAB-TV is just fine. I like several

of the shows, but the talk shows are the best."
"Much better interviewing than before. It has improved."
"I often turn to BLAB-TV to see if anything is on that interests me."
"Good for the area."
"It serves the community and local interests."
"All shows are good. It is hard to say which one is my favorite."
"I would like to get through on the telephone. It is difficult to get through."

4



CERTIFICATE OF SERVICE

I, Henry E. Crawford, do hereby certify that copies of the foregoing Reply

Comments of Blab Television Network, Inc. have been served by United States

mail, postage prepaid this 31 st day of May 1996 upon the individuals contained

on the attached service list.



Michael H. Hammer
Willkie Farr & Gallagher
1155 21st Street, NW
Suite 600
Washington, DC 20036

Daniel L. Brenner
National Cable Television Association, Inc.
1724 Massachusetts Ave., N.W.
Washington, D.C. 20036

Stuart F. Feldstein
Fleischman and Walsh
1400 16th Street, NW
Washington, DC 20036

Howard J. Barr
Pepper & Corazzini
1776 K Street, NW
Suite 200
Washington, DC 20006

David B. Gluck
100 East Royal Lane
Suite 300
Irving, Texas 75039

Stephen R. Ross
Ross & Hardies
888 - 16th Street, N.W.
Suite 400
Washington, D.C. 20006

Ernest T. Sanchez
Attorney at Law
2000 L Street, N.W.
Suite 200
Washington, DC 20036

Paula A. Jameson
Public Broadcasting Service
1320 Braddock Place
Alexandria, VA 22314

Paul Glist
Cole Raywid & Braverman
1919 Pennsylvania Avenue, NW
Suite 200
Washington, DC 20006

Edwin M. Durso
ESPN, Inc.
ESPN Plaza
Bristol, CT 06010-7454

Peter Tannenwald
Irwin Campbell & Tannenwald, P.C.
1730 Rhode Island Ave., N.W.
Suite 200
Washington, DC 20036-3101

Mr. Jeffrey C. Weber
The Faith &
Values Channel L.L.C.
74 Trinity Place, 9th Floor
New York, NY 10006-2003

Angela J. Campbell
Georgetown University Law Center
600 New Jersey Avenue, NW
Washington, DC 20001

Charles S. Walsh
Fleischman and Walsh
1400 16th Street, NW
Washington, DC 20036



Donna C. Gregg
Wiley Rein & Fielding
1776 K Street, NW
Washington, DC 20006

David G. Huey
Buckeye Cablevision, Inc.
5566 Southwtyck Boulevard
Toledo, OH 43614

J. Roger Wollenberg
Wilmer, Cutler &Pickering
2445 M Street, N.W.
Washington, D.C. 20037-1420

Bruce D. Collins
Suite 650
400 North Capitol Street, N.W.
Washington, D.C. 20001

Frank Kirkwood
2626 Glenchester Road
Wexford, Pennsylvania 15090

Sherwin Grossman
President
Sherjan Broadcasting Commission., Inc.
1520 NW 79the Avenue
Miami, FL 33126

Robert F. Posadas
TV-61 San Diego, Inc.
5745 Kearny Villa Road
Suite K
San Diego, CA 92123

Tillman L. Lay
Miller, Canfield, Paddock and Stone, P.L.C.
1225 19th Street, NW
Suite 400
Washington, DC 20036

William H. Bernard
Access Television Network
2062 Business Center Drive
Suite 230
Irvine, CA 92715

Kent A. Rice
5445 DTC Parkway
Suite 600
Englewood, Colorado 80111

Lincoln Diaz-Balart
21 st District, Florida
431 Cannon House Office Building
Washington, D.C. 20515-0921

Marilyn Jackson
P.O. box 1291
Fair Oaks CA 95628

Salvador A. Serrano
Asiavision
7501 Greenway Center Drive
Suite 740
Greenbelt, MD 20770

Marty Scala
Erwin Scala Broadcasting Corporation
1263 Pomeroy Road
Arroyo Grande, CA 93420-5952



Matt York
Video Information Providers for Non-discriminatory
Access(VIPNA, Inc.)
P.O. Box 4591
Chico, CA 95927

Ron Bruno
Bruno Goodworth Network Inc.
975 Greentree Road
Pittsburgh PA 15220

Hugh M. Boyd
WEVU-LP
12381 S. Cleveland Ave.
Suite 200
Ft. Myers, FL 33907

Henry J. McGinnis, P.E.
Landmark Broadcasting, Ltd.
100 Covelo Avenue
Ft. Worth, TX 76111

Tillman L. Lay
Miller, Canfield, Paddock and Stone, P.L.C
1225 Nineteenth Street, N.W., #400
Washington, D.C. 20036-2420

Mario E. Goderich
Metropolitan Dade County
140 West Flagler Street, Rm. 901
Miami, FL 33130

Louis A Zanoni
WZBN TV-25
77 Shady Lane
Trenton, NJ 08619

Steven J. Horvitz
Cole, Raywid & Braverman, L.L.P.
1919 Pennsylvania Avenue, NW
Suite 200
Washington, D.C. 20006

Kenneth Casey
2002 West Lone Cactus Drive
Phoenix, AZ 85027-2624

Scott Earls
General Manager
The Vacation Channel, Inc.
282 Wintergreen Road
Branson, MO 65616

Yolanda G. Barco
Pennsylvania Educational Communications Systems, d/b/a
Pennsylvania Cable Network
411 Chestnut Street
P.O. Box 497
Meadville, Pennsylvania 16335

Philip R. DeSano
Viking Communications, Inc.
Ten Abbott Park
Providence, RI 02903

Art Parrish
Sunbelt Video, Inc.
70 Baybridge
Gulf Breeze, FL 32561

Visual Media Productions, Inc.
P.O. Box 25004
St. Croix, U.S. Virgin Islands 00824



Jerold L. Jacobs. Esq.
Rosenman & Colin
1300 19th Street, NW
Suite 200
Washington, D.C. 20036

Benji Carle
BCB Broadcasting, Inc.
P.O. Box 1316
Florence, AL 35631

Chairman Reed E. Hundt
Federal Communications Commission
1919 M Street, N.W.
Room. 814
Washington, D.C. 20554

Commissioner Rachelle B. Chong
Federal Communications Commission
1919 M Street, NW
Room 844
Washington, DC 20554

William E. Kennard
Federal Communications Commission
1919 M Street, NW
Room 614
Washington, DC 20554

Julia C. Buchanan
Cable Services Bureau
Federal Communications Commission
2033 M Street, NW
Washington, DC 20554

Vernon Watson
3101 North "R" Street
Pensacola, FL 32505

Carl M. Burnett
RWD Building
Suite 500
10480 Little Patuxent Pkway
Columbia, MD 21044-3559

Commissioner James H. Quello
Federal Communications Commission
Room. 802
1919 M Street, N.W.
Washington, D.C. 20554

Commissioner Susan P. Ness
Federal Communications Commission
1919 M Street. NW
Room 832
Washington, DC 20554

Lynn Crakes
Cable Services Bureau
Federal Communications Commission
2033 M Street, NW
Washington, DC 20554

Edward C. Gallick
Cable Services Bureau
Federal Communications Commission
2033 M Street. NW
Washington, DC 20554



Attachment A

DOCUMENT OFF-LINE

This page has been substituted for one of the following:

o An oversize page or document (such as a map) which was too large to be scanned
into the RIPS system .

•~~~rofilm, microform, certain PhotOgraPhs'~--;~-~ideota~ ..~
o Other materials which, for one reason or another, could not be scanned into

the RIPS system.

The actual document, page (s) or materials may be reviewed by contacting an Information
Technician. Please note the applicable docket or rulemaking number, document type and
any other relevant information about the document in order to ensure speedy retrieval
by the Information Technician.


